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Doctorate in Management (Marketing)
University Malaysia Terengganu, UMT 2016 — 2020
Kuala Terengganu, Terengganu — Malaysia.

Master’s in (Marketing)
Zarga University, College of High Studies 2013 - 2015
Amman — Jordan.

Bachelor’s Degree (English Literature)
Zarga University, college of Arts & literature 2007 — 2011
Amman — Jordan
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The moderating effects . .
of organizational
commitment on the
relationship between
Management . ! Al-Fakeh, F. A., Padlee, S.,
2020 10(14) Science Letters employee satisfaction Omar, K., & Salleh, H.
and employee
performance in
Jordanian Islamic
banks.
The Role of Quality of i
2020 11(2) Management Work Life in Jordanian Alown, B., Al-Faken, F. A,
Science Letters Aburumman, A
Hotels Industry.
The Extent to which the
(Slun;?tmél:(;?;?i{)nl}zéotg Nussir, N. A., Alhindawi,
2022 12(2) Res Militaris Yy K. T., Abu Eid, A., Al-
Influencing Investors
.. ; Fakeh, F. A.
Decisions in Amman
Stock Exchange
Antecedents of mobile
International banking app adoption | Almajali, D., Al-Radaideh,
2023 7(1) Journal of Data and| during COVID19: A | A., Nussir, N., Eid, A., Al-
Network Science | perspective of Jordanian| Fakeh, F. A., & Masad, F
consumer
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Journal of Namibian Marketing Practices in Al-Faken, F. A., AlWadi,
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" . Eid, A., Nussir, N., Masa’d,
Politics Culture of Job Insecurity on =
Turnover Intention.
Electronic Banking and
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Politics Culture LD Aldoulat, T
Profitability is an
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The Moderating Role of]
Trade Shows
Journal of Namibian  Participation Cost Alfukaha, F., A, Saadon,
Lo . M. S. I, Padlee, S., Al-
2023 33 Studies: History Between Service .
" . . Fakeh, F. A., Alsheikh G.
Politics Culture | Quality and Participant
Rl ALA
Loyalty: Findings from
the Pilot Study
Nexus among Service
.. | Quality and Participants| Alfukaha, F., A, Saadon,
2023 33 JOg{SS:g l;ll?srg?lan Loyalty in Jordanian M. S. |, Padlee, S., Al-
Politics: Culturg Trade Shows: A Fakeh, F. A., Alsheikh G.
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. Does Social Media ' .
Springer Nature’s . Husban, N., Aldaihani, F.
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Springer Nature’s Impﬁct;ﬁ]; i\rrWt(I:I;ICIaI Mohammad, L. S., Singh,
2023 Accepted pring ger D., Mohammad, A. A. S.,
book. Technologies on |
Marketing Performance Al-Adamat, A. M., Abu
Lemoun, A. A., Al-Fakeh,
F. A
Effect of Customers | Alserhan, A. F., Al-Qasem,
Green Consciousness | M. M., Mohammad, A. A.
2023 Accepted Springer Nature’s | on Customers Purchase S., Khodeer, S. M. T.,
P book. Intention: A Field Studyl  Aldaihani, F. M. F., Al-
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' Green Consciousness | M. T., Aldaihani, F. M. F.,
A
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Assoc. Prof. Dr. Hayatul Safrah Salleh
Senior Lecturer (Faculty of Business, Economics and Social Development)
Universiti Malaysia Terengganu

Email: hayatul@umt.edu.my

Tel: +60124081801

Dr. Belal Mahmoud Alwadi

Sr. Strategy & Innovation Consultant

Levenbert Consulting

Email: belal.alwadi@yahoo.com

Tel: +962799919924

Assoc. Prof. Dr. Marhana Mohamed Anuar
Senior Lecturer (Faculty of Business, Economics and Social Development)
Universiti Malaysia Terengganu

Email: marhana@umt.edu.my

Tel: +60139331972
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