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Abstract

The study aimed to investigate the impact of organizational creativity
on competitive advantage in Jordanian commercial banks. The descriptive
analytical approach was used. The study population consisted of all
employees of Jordanian commercial banks in the upper and middle
management, numbering (12,440) male and female employees, and the
study sample consisted of (143) ) individuals, and this constitutes a
percentage (1.1%), and the sample was selected according to the available
sample, through workers in four banks: (Arab Bank, Bank of Jordan,
Housing Bank, Jordan Kuwait Bank). The questionnaire was distributed to
them electronically and (131) was approved. A valid questionnaire for
analysis out of the total questionnaires with a percentage of (91.6) and 12
questionnaires that are not valid for analysis were excluded. The tool for
collecting data was the questionnaire. After conducting the statistical
analysis process, the study reached a number of results, the most prominent
of which were: 0.05) of organizational creativity in its dimensions
(administrative creativity, artistic creativity, process creativity) in focus in
Jordanian commercial banks. There is a statistically significant effect at a

significant level (a = 0.05) for organizational creativity with its dimensions



(administrative creativity, artistic creativity, process creativity) on cost in
Jordanian commercial banks.

There is a statistically significant effect at a significant level (a =
0.05) for organizational creativity with its dimensions (administrative
creativity, artistic creativity, process creativity) on differentiation in
Jordanian commercial banks.

The study recommended the need to focus on the cost dimension, as
well as the differentiation dimension and after focusing on commercial
banks, as they are important matters in developing service for customers,
which must keep pace with all the latest scientific and technological

developments in banking services.

Keywords: organizational creativity, competitive advantage, Jordanian
commercial banks.



