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Abstract

The study aims to examine the big five personality traits with its
different dimensions (extraversion, acceptability, conscientiousness,
openness, and neuroticism) on the organizational innovation with its
different dimensions (administrative innovation, technical innovation, and
marketing innovation) in the Jordanian commercial banks. To achieve the
study objectives, the study has adopted and adapted an instrument from
previous relevant studies in order to collec the required data from the target
sample of middle and higher management level working in these banks
with a total of 176 participants. The study used the method of the random
method to ensure subjective responses. The study instrument included
various measuring items to measure the respective variables, and they were
checked and valided. The study used several key statistical analyses such as
descriptive statistics, reliability, multicollinearity, and multi-regression
tests to examine the proposed study hypotheses. The results showed a
positive significant effect of the big five personality traits at whole on the
organizaitonal innovation. On other hand ,the results also revealed
significant effect of the most big five personality traits individually except

conscientiousness dimension on the organizaitonal innovation , as well the



same dimension showed no significant effect on both of technical
innovation and markeing innovation in the Jordanian commercial banks.
Therefore, the study provided some suggestions for future research to fulfill
the existing research knowledge and gaps in this area, as well the study
offered some recommendations for banks management to establish and
conduct continuous sufficient training programs that could help and
develop the employees innovative skills and capacity towards the
organizational operations which in turn will contribute to create innovative

and competitive capabilities and human capital.
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