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Abstract

The study aimed to demonstrate the impact of delivery services in
restaurants through smart phone applications on customer satisfaction, and
to indicate the size and level of each factor of delivery services (ease of
use, speed of response, follow-up to demand, feedback) on customer
satisfaction in terms of (satisfying needs, Satisfaction of desires, repeat
purchase, commitment), the study was applied to Reem Shawarma
restaurants, the descriptive analytical approach was used in the study. The
study population consisted of customers of Reem Shawarma restaurants in
Amman and Irbid, where there are three branches: Abdullah Ghosheh
branch, Jabal Amman, both of which are in the city of Amman, and the
third branch is located in the city of Irbid. An electronic questionnaire was
distributed to (500) customers of Reem Shawarma restaurants, and (420)
questionnaires were retrieved from the total distributed questionnaires at a
rate of (84%), and they were all valid. For the analysis, the SPSS package
was applied and the statistical methods and methods appropriate for the
study were selected. The study found a set of results, the most important of
which are: the presence of high levels of delivery service areas through

smart phone applications, on customer satisfaction, with the exception of



the feedback field, where it came to a medium degree. ". The study
recommended a set of recommendations, most notably: Increasing the level

of restaurants’ interest in delivery services through smart phone
applications.
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