AMMAN ARAB UNIVERSITY

Faculty: Business

Courses Tree

Faculty of Business

Jloc il auls

Department: marketing

Major: Digital marketing Program: Bachelor Issue Date: 2021/2022
[

. Principles of rinciples of F— management digital . Lo
First busiess p ﬁnaﬁcial P'uncll(plte's of inforrgnation marﬁeting EIectlvqunlverslty

Semester management management arketing systems principles requirement

Fundamentals
e | | | | || 1

Second Principles Marketing Principles of Accounting gomPuIsory Mg::;g::gnt

Semester of Statistic Management Microeconomics Principles (1) University Course Information + Sustem

( SecondYear[36]hr.) ( First Year[36 ] hr. )

I

v

v

v

v

Ref.: Quality Assurance Council Session (08/2021-2022), Decision No.:01, Date:21/05/2022

First - : : Fundamentals of - ; Digital
Semester Digital Marketing Online Con.sumer Human Resource |():Iglta| Mgrk:..tlng E. Entrepreneurial
Strategy Behavior Management ommunications Marketing
Second Scientific Research Social Media Compulsory Compulsory Advertising Elective university
S t and Mobile P N 2
emester Methods Marketing University Course University Course Technology requirement
+ v + v
= i Electronic Customer Product
.'E. S erlfr:resstt er Web Design Relationship E-Business Creativity and Fompulsory
O Management Development University Course
N
R I—
g v
$ . - :
= Second Marketing Digital Elective Compulsory Brand Strategy Elective major
o— Information Distribution - - b .
£ | Semester Systems Channels University Course University Course Prerequisite requirement
M ! !
£
-~ First search Engines cor;;punica;cion Elective Major Elective university Business
~N Semester Marketing an gf("'": ogy Requirement requirement Entrepreneurship
=
o
> * v
=
-g Second financial Marketing uf‘li?,cet:;’i‘te Field Sales uflli?,c:ri:ii
o Semester services i yt Trainin Management versy
w requiremen g g requirement
N’
@ F566, Rev. a




