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Abstract

The study aimed to identify the impact of human resource management
activities (human resource planning, human resource recruitment, training and
development of human resource) in promoting the competitive advantage (cost
leadership, differentiation, focus) on the Jordanian telecommunications sector,
descriptive analytical method was used to achieve the purposes of the study, has the
sample represented all heads of departments were required to study the data (295)
questionnaires was through the distribution on all the sample recovery (289)
questionnaire were retrieved Statistical social Sciences (SPSS), was used by using
multiple regression analysis, this study has reached a number of conclusions, the

most important being the presence of significant effect for statistical activities and



human resources (human resource planning, attracting human resource recruitment,
training of human resources) on promoting the competitiveness of dimensions (cost
leadership, differentiation, focus) Based on these results a number of
recommendations including: the need for concentration of telecommunications
companies on the importance of human resource planning process and
Implementation of scientifically accurate through the provision of adequate
information relating to human resources, and attract specialists experienced in the
field of human resources planning to enhance competitive advantage and increase
Interest in human resources activities to maintain the precedence in the study of the
needs of the market and focus on targeted through distinctive, low-cost product to

enhance its competitive standing.



