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Abstract

The current study aimed to examine the impact of leader power sources in
enhancing the managerial creativity of the managers of Zain Telecommunications in

Jordan.

The researcher employed the analytical descriptive method based on the
questionnaire distributed to the sample of the study. The study population consisted
of Zain Telecommunications Company in Jordan. The sample of the study adopted
in a comprehensive manner, including the sampling unit for the senior management

and heads of departments in the company an individual.

The researcher distributed 300 questionnaires to the directors of the

administrative departments, deputies, assistants the heads of departments and



administrative divisions. They were fully retrieved by 100% and 15 questionnaires

(5%) were excluded because they were not valid for statistical tests.

The study concluded that the results of the study were: (a) significant at (o =
0.05) where leader power sources (legitimate power, Export Power, Referent Power)
affect enhancing managerial creativity (problem solving and decision-making, Risk,
communication capacity, creativity promotion). The legitimacy power has been
instrumental in promoting problem solving, decision making and changeability in
particular. Reference power had an impact on problem solving, decision making and

communication capacity.

In light of these results, the study recommended a number of
recommendations, the most important of which is the need for further research to
identify the impact of the leader power sources in enhancing managerial creativity
in particular at all sectors. The study also recommends further research to identify
the impact of applying power sources on behavior variables the other within the

company



